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Why Re la tio nsh ip s 
Matte r

O ve rw he lm e d  w ith  Co m m unica tio ns
Members of Congress are inundated with calls and 
emails, and it’s usually interns who go through 
these and route them the right direction.



Why Re la tio nsh ip s 
Matte r

Cutt ing  Thro ug h  the  Clu tte r

According to a Rasmussen survey:

• Direct constituent interactions have more 
influence on lawmakers' decisions than other 
advocacy strategies

• Congress places a high value on groups and 
citizens who have built relationships with the 
legislator and staff.

• Citizen advocates are more influential and 
contribute to better public policy when they 
provide personalized and local information to 
Congress.

• Citizens have significant potential to enhance 
their advocacy skills and influence Congress 
when they are properly trained



Why Re la tio nsh ip s 
Matte r

Tip s fro m  Cap ito l Hill

If you tell us about something that’s impacting you 
personally, that’s going to shape the work that we do 
on that issue.

Know where your Member of Congress stands – if 
he’s voted 66 times to repeal a law, he’s not going to 
change his mind. 

Changing a vote shouldn’t be the only goal - maybe 
you can't get them to switch from no to yes, but you 
can get them to not say anything.



Why Sm all Busine ss 
Matte rs

Eve ryb o d y Lo ve s Sm a ll Busine ss

”
• More than 70 million people in the U.S. 

work for or run a small business

• Small business is 99.7 percent of all 
employer firms

• Small businesses employ about half of 
the country’s private sector workforce

• Small firms account for around two-thirds 
of net new job creation over the past 20 
years

“



Be s t  P r a c t i c e s  f o r  
# S m a l l Bu s i n e s s e s  o n  
S o c i a l  M e d i a

Esthe r Monzon-Ag uirre
@EVSe rvice sInc

 



Be ne fits o f So cia l 
Me d ia  Eng ag e m e nt

Be ne fits o f So cia l Me d ia  Eng ag e m e nt “ ”• Acce ssib ility: Dire ct acce ss to  
re p re se ntative s for sharing  conce rns.

• Re ach : Wid e r aud ie nce  and  p ote ntial for 
viral conte nt.

• Re a l-t im e  In te ractio n : Instant fe e d b ack 
and  re sp onse .

• Transp a re ncy: Pub lic d ialog ue  foste rs 
accountab ility. 
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Be ne fits o f So cia l 
Me d ia  Eng ag e m e nt

Und e rstand ing  Yo ur O fficia ls “ ”• Id e ntify & Re se a rch  O fficia ls

• Fam ilia rize  yo urse lf w ith  the ir 
p o sit io ns, p o licy stance s, act ivit ie s 
o n  SM

• Ta ilo r yo ur e ng ag e m e nt b ase d  o n  
the ir p rio rit ie s/ in te re sts 



Be ne fits o f So cia l 
Me d ia  Eng ag e m e nt

Und e rstand ing  Yo ur O fficia ls 

Se n . Rub io  - Instag ram      Re p . Gim e ne z-FB Re p . Wilso n-Tw itte r



Be ne fits o f So cia l 
Me d ia  Eng ag e m e nt

Cho o sing  Rig ht Pla tfo rm  “ ”



Be ne fits o f So cia l 
Me d ia  Eng ag e m e nt

Cra ft ing  Effe ctive / Authe ntic Me ssag e s“ ”• Co ncise  & Fo cuse d

• Cle a r Lang uag e -Avo id  ja rg o n

• Pe rso na lize  m e ssag e

• Use  visua ls to  e nhance  e ng ag e m e nt



Be ne fits o f So cia l 
Me d ia  Eng ag e m e nt

Using  Hashtag s & Tre nd s“ ”• Hashtag s incre ase  visib ility

• Avo id  o ve ru tilizing  hashtag s

• Mo nito r t re nd ing  to p ics 

• Tag g ing  to  incre ase  visib ility



Be ne fits o f So cia l 
Me d ia  Eng ag e m e nt

Using  Hashtag s & Tre nd s

Hub Sp ot Marke ting



Be ne fits o f So cia l 
Me d ia  Eng ag e m e nt

Build ing  Re la t io nsh ip s“ ”• Eng ag e  Re sp e ctfu lly & 
Pro fe ssio na lly

• Re sp o nd  p ro m p tly to  in te ract io ns o r 
re sp o nse s

• Exp re ss g ra t itud e  fo r the ir 
acco m p lishm e nts

• Fo cus o n  facts, e vid e nce , 
     so lu t io ns



Be ne fits o f So cia l 
Me d ia  Eng ag e m e nt

Am p lifying  Eng ag e m e nt“ ”• Enco urag e  frie nd s to  e ng ag e  a s 
w e ll

• Co llab o ra te  w ith  g ro up s 

• Share , re p o st , co m m e nt o n  e ach  
o the r’s p o sts



Be ne fits o f So cia l 
Me d ia  Eng ag e m e nt

Mo nito r & Me asure  Im p act“ ”• Track e ng ag e m e nt m e trics fo r e ach  p o st

• Mo nito r chang e s in  o fficia ls’ stance / act io n  
b ase d  o n  yo ur e ng ag e m e nt

• Be  fle xib le  - ad just  p o sts b ase d  o n  w hat 
re so na te s



Be ne fits o f So cia l 
Me d ia  Eng ag e m e nt

Eng ag e  w ith  NSBA!

@NSBAAd vo ca te

https://www.linkedin.com/company/national-small-business-association/
https://www.facebook.com/NSBAAdvocate
https://twitter.com/NSBAAdvocate
https://www.instagram.com/nsbaadvocate/


M a k e  t h e  C o n g r e s s i o n a l  
Re c e s s  C o u n t

Re e d  We stcott
NSBA 



Whe re  to  Sta rt

Lo b b ying  1 0 1

• Identify lawmakers & key staffers (here)
• Begin building relationships in the office

• Calling or emailing is fine
• Start with Small Business Legislative Aid
• Have a specific “ask”
• Explain the issue & broader impact (use NSBA 

briefs)
• Offer up how you can help

• Invite lawmaker and/or her staff to visit your place 
of business

• Invite employees or other businesses to join 
the meeting

• Download NSBA’s detailed guidelines (here)
• Interact on social media with the lawmaker – use 

restraint!

https://nsba.biz/advocacy/action-alerts/
https://nsba.biz/advocacy/issues/
https://nsba.biz/advocacy/issues/
https://www.nsba.biz/wp-content/uploads/2016/07/Congressional-Visit-Guidelines.1.pdf


Whe re  to  Sta rt

NSBA Re so urce s

Get the latest legislative issue updates and briefs from 
NSBA. In only a few minutes, you’ll have the tools and 
background you need to make a persuasive case to 
your Members of Congress.

https://www.nsba.biz/_files/ugd/601769_2de851a5c92c49f9a65b5b77b1593f96.pdf


Ke y Bills and  Issue s

NSBA Prio rit ie s Yo u  Can  Hig h lig ht
• The Credit Card Competition Act 

(S.1838/H.R.3881)
• Right now, Visa and Mastercard have an effective duopoly on the 

credit card transaction processing market, and the net result is 
sky-high fees for local businesses, and fewer choices for 
consumers. The end result of this broken system is that the 
average American family pays an extra $1000 annually due to the 
impact of swipe fees.

• The Main Street Tax Certainty Act 
(S.1706/H.R.4721)

• After the 2017 Tax Cuts and Jobs Act, taxes on individuals, small 
and large businesses were reduced. However, while the big 
business cuts are permanent, the small business reductions 
weren’t. This bill helps ensure passthroughs are treated fairly on 
tax day.  

• NSBA’s Corporate Transparency Act (CTA) Lawsuit
• After years of struggling to get it passed, in 2020, big banks 

managed to get the CTA into law as part of the annual Defense bill. 
The CTA is supposed to be an anti-money laundering initiative, but 
instead ended up as a tool for the big banks to shift legal reporting 
requirements back onto their small business clients. NSBA has 
sued over the constitutionality of the law and are expecting a 
preliminary decision from the federal district court soon.  





Washing to n  Pre se nta tio n

What ’s Ahe ad

 White House Briefing
 Small Business Advocate of the Year 

Award Luncheon
 NSBA Priority Issues Update
 Reception and Social Time
 Exclusive Screening of “The Burial”
 Congressional Breakfast
 Advocacy Training
 NSBA Hill Visits
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